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Curriculum Vita

September 2016
EDUCATION
Ph.D. 2016, University of California-Santa Barbara, Communication
Advisor: Dr. Bruce Bimber
M.A. 2011, University of Washington, Political Communication
B.A. 2006, Barnard College, Columbia University, Architecture & Urban Design

ACADEMIC POSITIONS

2016-Pres.  Joan Bossert Postdoctoral Research Fellow at the Annenberg Public
Policy Center at the University of Pennsylvania

2013-2016 Graduate Research Fellow at the Center for Nanotechnology in Society at
the University of California, Santa Barbara

PUBLICATIONS

Refereed Journal Articles

Thomas, M., Pidgeon, N., Evensen, D., Partridge, T., Hasell, A., Enders, C., Harthorn,
B., Bradshaw, M. (in press). Public perceptions of hydraulic fracturing for shale
gas and oil in the United States and Canada. WIREs Climate Change.

Hasell, A. & Weeks, B. (2016). Partisan provocation: The role of partisan news use and
emotional responses in political information sharing in social media. Human
Communication Research, 42(4). 641-661. doi:10.1111/hcre.12092



Copeland, L., Hasell, A., & Bimber, B. (2016). Collective action frames, organizations,
and same-sex marriage in the context of social media. International Journal of
Communication, 10. 3785-3807. doi: 10(2016), 3785-3807

Gregory, R., Satterfield, T., & Hasell, A. (2016). Using decision pathway surveys to
inform climate engineering policy choices. Proceedings of the National
Academy of Science, 113(3). 560-565. doi:10.1073/pnas.1508896113

Book Chapters

Metzger, M., Hasell, A.; Hocevar, K., & Parks, L. (in press). Social media use and
freedom of expression in Zambia. In M. Prosser & D. Balosa (Eds.) Social Media
in Africa, Germany: Dignity Press.

Copeland, L. & Hasell, A. (2014). Framing effects on people’s expressed willingness to
purchase nanotechnology applications in the U.S. In C. Coenen, A. Dijkstra, C.
Fautz, J. S. Guivant, K. Konrad, C. Milburn & H. van Lente (Eds.), Studies of New
and Emerging Technologies. Berlin: 10S Press.

Research Reports

Thomas, M., Pidgeon, N., Evensen, D., Partridge, T., Hasell, A., Enders, C., and
Harthorn, B. (2016). Public Perceptions of Shale Gas Operations in the USA and
Canada: A Review of Evidence. Report for M4ShaleGas Consortium, TNO-
Netherlands: The European Union’s Horizon 2020 Research and Innovation
Programme.

Manuscripts Under Review

Partridge, T., Thomas, M., Pidgeon, N., Harthorn, B.H., Hasell, A., & Stevenson, L.
(revised and resubmitted). Seeing futures now: Emergent US and UK views on
shale development, climate change and energy systems.

Hasell, A. (under review). The loudest voices? The social amplification of partisan news
information in Twitter.

Hasell, A. & Hodges, H. (under review). Alternate perspectives: Diversity in frame

contribution in social media.



AWARDS AND FELLOWSHIPS

2013-2016  Social Science Graduate Research Fellow at the Center for
Nanotechnology in Society at the University of California, Santa Barbara

2014-2015 The George McCune Dissertation Fellowship at the University of
California, Santa Barbara

CONFERENCE PRESENTATIONS

Hasell, A. (2016, November). Shared outrage? The influence of emotions in partisan
and traditional news dissemination on Twitter. To be presented at the 2016
Annual Conference of the National Communication Association, Philadelphia,
PA.

Hasell, A. & Hodges, H. (2016, November). Corroded Cover-Up: Responsibility
attribution in social media discussion of the Flint water crisis. To be presented at

the 2016 Annual Conference of the National Communication Association,
Philadelphia, PA.

Hodges, H. & Hasell, A. (2016, September). Norm transference: how journalistic norms
make their way into online discussion. Presented at the 2016 Annual Conference
of the American Political Science Association in Philadelphia, PA.

Hasell, A. & McGregor, S. (2016, June). Black-Box Algorithms: Scholarly use of
proprietary coding software in communication research. Presented at the 2016
Annual Conference of the International Communication Association
Preconference on Methods and Measures, Fukuoka, Japan.

Hasell A. (2016, April). Risk in Social Media: public perceptions of shale gas and oil
extraction by hydraulic fracturing in the US and UK. Presented at the 2016
Annual Conference of the Society for Applied Anthropology in Vancouver, BC.

Hasell A., & Hodges, H. (2015, December). What's at Risk? A comparison of public
discussion of fracking risks in Twitter in the US & UK. Presented at the 2015
annual meeting for the Society of Risk Analysis in Arlington, VA.

Hasell, A., Copeland, L., & Bimber, B. (2015, September). The role of issue advocacy in
political consumerism campaigns in social media. Presented at the 2015 Annual
Conference of the American Political Science Association in San Francisco, CA.



Hasell, A. & Weeks, B. (2015, August). Partisan provocation: The role of partisan news
use and emotional responses in political information sharing in social media.
Presented at the Annual Conference of the Association of Educators in
Journalism and Mass Communication in San Francisco, CA.

Hasell, A., & Hodges, H. (2015, May). Framing fracking: An examination of the public
and elite framing of Fracking in social media. Presented at the 2015 Annual
Conference of the International Communication Association in San Juan, PR.

Hasell, A., & Hodges, H. (2015, March). Fracking in US and UK: A comparison of public
framing of fracking in Twitter in the US and UK, Presented at the 2015 Annual
Conference of the Society for Applied Anthropology in Pittsburgh, PA.

Stocking, G., & Hasell, A. (2014, November). Twitter as a tool for public engagement
with emergent technologies? ***Top poster presentation at the conference
of Democratizing Technologies: Assessing the Roles of NGOs in Shaping
Technological Futures Conference, at the University of California, Santa Barbara.

Copeland, L. & Hasell, A. (2013, October). Risk Perceptions of Nano-enabled
Consumer Products. Presented at the 2013 Annual Conference for the Study of
New and Emerging Technologies in Boston, MA.

Copeland, L. & Hasell, A. (2013, August). Risky Business? How Risk vs. Benefit Frames
Influence US Consumer Attitudes toward Nanotechnology Applications.
Presented at the 2013 Annual Conference of the Association for Education in
Journalism and Mass Communication in Washington DC.

Nabi, R., Dragojevic, M., Hartsell, E., Hasell, A., Roggensack, K., & Mangus, J. M.
(2013, June). “That's-not-all” as a media influence strategy: Exploring the role of
excitement in motivating purchase desire. Presented at the 2013 Annual
Conference of the International Communication Association in London, UK.

Barthel, M. & Hasell, A. (2012, November). The story behind the story: The effect of
self-referential news coverage on perceptions of credibility and trust in
government. Presented at the 2012 Annual Conference of the National
Communication Association in Orlando, Florida.



TEACHING EXPERIENCE

Instructor of Record

2015 Introduction to Statistics for the Social Sciences, Pepperdine University
2014 Societal Influence on Media Processes, University of California-Santa
Barbara

Teaching Assistant

2011-2013  University of California-Santa Barbara, Department of Communication
Courses: Introduction to Communication; Communication Research
Methods; Communication Theory; Persuasion; Media Effects; and Political
Communication

2009-2011  University of Washington, Department of Communication
Courses: Mass Communication; Global Communication; Race, Gender,
and Power in Mass Media; Public Speaking

SERVICE

2014-Pres. Journal Reviewer: The International Journal of Communication;
International Journal of Press/Politics, Journal of Politics, Journalism and
Mass Communication Quarterly

2013-Pres. Conference Reviewer: International Communication Association, National
Communication Association, and the Association of Educators in
Journalism and Mass Communication

PROFESSIONAL ASSOCIATIONS

International Communication Association

National Communication Association

Society of Risk Analysis

Association of Educators in Journalism and Mass Communication



